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Into The Metaverse – How Will Investing 
Change? 

By: Ronak Parikh 
Metaverse, something everyone has 
heard of at this point. In the last two 
years, the Metaverse has exploded, 
though it has existed for quite some 
time. Just recently, we learned about 
Facebook spending $10 billion on 
their Metaverse Division this year. It 
seems as if the transition to a 
metaverse is inevitable when it comes 
to our digital lives. The question that 
arises is, how will investing change 
once we are all in the metaverse?  
 
This might be a bit utopian/dystopian 
to even wonder at the moment, 
depends on your view of being 
immersed in a digital world. One thing 
for sure that we know from 
everything is that the metaverse will 
change the way simple business is 
done, like ordering pizza delivery 
online or advertising. 
 
Starting with one that we know is 
occurring at this moment would be 
art. NFTs are being created and sold, 
for images, paintings, even rights to 
music. All done by a single wallet 
holding the asset. If that was not 
enough, there are aspects in the 
metaverse that allow for purchasing 
land, digital of course. Due to limited 
parcels of real estate, prices on the 
secondary market tend to be 
significantly higher. One parcel of land 
in the Decentraland metaverse, 
powered by DeFi, was sold for 
$78,000.  
 
Eventually, like we see with digital 
real estate, we can expect public 
markets to be operating in the 
metaverse as well. However, investing 
has many aspects to it, capital, legal, 
regulatory, operations, etc. For the 
investors focused on public markets, 
the question still remains. How do we 
invest in a metaverse-based 
company? 

This is where the imagination can go 
free, for now at least. As the 
metaverse operates differently as to 
the real world, we can imagine that 
the metaverse would be like another 
world on its own, where switching 
from one universe to another would 
be like traveling, without the 
immigration trouble faced in the real 
world. Hence, allowing the use of the 
crypto wallet addresses as the unique 
identifier across the metaverse will 
allow for investors to gain unique 
opportunities.  
 
Much of the work done for keeping 
track of an investment will then 
change. By gaining live business 
statistics, investors can keep track 
with minimal concerns.  
 
Lastly, if a metaverse-based business 
has real world operations, for 
example the pizza delivery vending 
machine, then it would be possible to 
create many multi-layer business 
structures, similar to how things are 
done now. This would allow 
businesses to freely operate in the 
real world and the metaverse, all 
while maintaining investors.  
 
The possibilities for investors seem 
endless, up to our knowledge and 
imagination. We must be prepared for 
such changes, real world or in the 
metaverse. 
 
Readers, keep in mind that this 
possible outcome is just an 
hypothetical based off of what we 
know of the development of the 
metaverse today. How things will truly 
end up is something that only time 
will tell. One thing for sure is that the 
metaverse will change the way we 
live. As investors, will it be good or 
bad for us is something that remains 
to yet be discovered. 
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Donut Media: A Hole in One of a Company 
 

 
 
 
 

 
 
 

 
 
 

YouTube is the perfect platform to 
upload a video and go viral. While many 
channels are often one-hit wonders, 
others continue to produce enough 
quality content to become a big media 
company. Donut Media is the perfect 
example for that, and if you haven’t 
heard about Donut Media, you ‘donut’ 
know what you are missing. Often we 
feel that media has an set approach that 
is tried, tested and proven. Donut Media 
however aims to be different. If you 
enjoy watching cars being built, curious 
about engines, car stories, debunking 
myths, while having a great laugh, this 
channel is for you. Even if you are not a 
car enthusiast, the hosts make every 
video so funny and engaging, that 
there’s always something for everyone. 
With many shows a week and many new 
ones in the works, Donut Media is 
becoming the best destination for both 
car enthusiasts and those looking to 
have a good laugh.  
 
Donut Media was founded in 2015 by 
Matt Levin, Ben Conrad, and Nick 
Moceri. The former was the product 
head at Awesomeness TV, while the 
other co-founders were car content 
creators. They began uploading funny 
videos about cars and started to gain 
significant views. However, it was in 
2016 when one of their videos went 
viral, with over 10MM views, that the 
channel gained the traction it has now. 
Almost every video that comes out is a 
guaranteed success.  

By: Sergio Santisteban 
 
 
 
 

 
 
 

 
 
 

While Donut Media’s channel features 
many shows, it was not until “Up To 
Speed” came out that the channel found 
its path. This show is hosted by James 
Pumphrey, the Head Writer at Donut 
Media, and it provides analysis of various 
cars and models, all in a fun way, netting 
millions of views. This and the other 
shows’ success resulted from the 
peculiar way Donut delivers content. 
Instead of uploading videos at random 
times, they are consistent and have 
designed a weekly schedule, like 
watching shows on the TV.   
 

Today, there are 7 different shows on 
Donut Media, with different but equally 
likeable and funny hosts. Each one of 
these shows is uploaded on a specific day 
of the week. However, the company 
decided to expand their content offering 
and by the end of 2019, they created a 
spin-off channel called Donut Podcasts. Of 
course, it is entirely cars related and can 
be listened on YouTube, Spotify and 
Apple Podcasts. 
 

If that was not enough, Donut realized 
that they could have another vertical to 
further increase their sources of income, 
and launched Donut Underground, a 
membership program where, for a 
monthly fee, members can unlock 
different perks, such as members-only 
videos, badges, an exclusive Discord 
server, and more. 
 

By: Sergio Santisteban 
 
 
 
 
 
 
 

 
 
 
 
 
Their hard work has been recognized 
over the past years, being nominated 
twice for the YouTube Streamy 
Awards, one of the most prestigious 
awards in the streaming space and 
winning it in 2019.  
 
Donut’s revenue comes from different 
sources, such as ads, partnerships, 
memberships, and merchandise. This 
is why many investors backed the 
media firm, as they realize the 
amount of return it can possibly 
achieve. Donut has raised almost 
$1MM since inception over seed 
rounds, where investors such 
Prototype Capital and Luma Launch 
have participated. Their valuation is in 
the range of $1MM-$10MM as of 
their latest round.  
 
Donut Media is not just another 
YouTube channel. It is considered to 
be one of the most successful ones 
and a media firm by itself, thanks to 
their extensive programming and 
partnerships. Spend a few minutes 
and go take a look.  
 
OGCP Comment: This company is the 
perfect example of the ongoing trend. 
Media companies are no longer your 
typical big-brand names that you see 
everywhere but are starting to see a 
niche in the social media world. At 
OGCP, we notice these changes and 
look forward to seeing what this 
means for the future of media.  

Sector Articles 
Sector: E-Commerce 
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Calm: Changing Lives with Mindfullness 
 
 

 
 
 

 
 
 

 
 
 
 

 
 
The pandemic has highlighted the 
significance of mental health 
awareness, with a drastic increase from 
11% in 2019 to a record level of 42% of 
adults in 2020 suffering from anxiety 
and depression. This sudden and steep 
rise in mental illnesses resulting from 
forced social distancing and quarantine 
measures has undoubtedly boosted 
support for apps focused on better 
physical and mental wellbeing for 
individuals. It comes as no surprise that 
VC funding of such apps grew roughly 
54% from Q1 2019 to Q2 2021, totaling 
up to $2.3B and approximately 252 
deals. 
 
An app utilized by over 100 million 
people following the onset of the 
pandemic is Calm - a mindfulness app 
offering a wide variety of zen content 
for $15 a month, $70 a year, or $400 for 
a lifetime. Valued at roughly $2B 
following its latest Series-C capital raise, 
Calm has been backed by the likes of 
Lightspeed, Insight, TPG and Salesforce; 
the company is now set to dominate the 
online wellness industry, producing a 
plethora of stress relieving items 
including books, films, streaming series, 
weighted blankets, and more... Fancy a 
stress-free weekend in the countryside - 
away from city life? Calm has you 
covered with its $10 puzzles and $80 

 
 

 
 
 

 
 
 

 
 
 
 

 
 
meditation cushions. Still not 
convinced? Download the app and find 
a range of solutions geared towards 
helping you improve sleep quality, 
enhance focus, and reduce anxiety.  
 
Following Naomi Osaka's controversial 
withdrawal from the French Open to 
focus on her mental wellbeing, Calm 
committed to donate $15,000 in 
support of the four-time Grand Slam 
winner's decision to Laureus Sport, a 
French mental health organization. The 
company went a notch further and 
promised to pay fines for any players 
who opted out of 2021 Grand Slam 
media appearances. The response led to 
the app earning over $28 million worth 
of attention in a week.  
 
If you were not already convinced about 
Calm's clever and unique marketing 
techniques, read on...The company has 
for long sought to infuse pop culture 
into its brand name - whether that was 
by launching a 39-minute bedtime story 
with Harry Styles, displaying a televised 
equivalent of its banner ad on CNN 
during the US presidential elections, or 
even being featured in Teen Vogue...the 
firm has built its identity as an active 
advocate, supporter and guide of 
physical as well as emotional wellbeing. 
 

By: Anushka Mathur 
 

 
 
 

 
 
 

 
 
 
 

 
 
Calm co-founder and co-CEO Alex Tew 
believes in the support of employee 
wellbeing to alleviate anxiety and 
depression while WFH turned into a 
new normal. American Express Co. 
cardholders in the U.S. and certain 
other countries, along with more than 
12 million members covered by health-
care provider Kaiser Permanente, 
currently have access to Calm at no 
additional cost. 
 
The company plans on deploying the 
new funds to grow its business globally 
and expand its foothold in the employer 
health market. It is also considering 
growth through acquiring smaller 
companies in the space following its 
latest funding round. 
 
OGCP Comment: While the pandemic 
certainly boosted Calm’s presence and 
attractiveness as a viable investment 
opportunity in the VC world, the firm 
has undoubtedly tapped into a wide 
variety of growth strategies including 
targeted marketing and acquisition of 
companies in the space. We believe that 
the company’s active advocacy towards 
causes relevant to mental health 
wellbeing as well as continued efforts to 
provide free membership and resources 
on the platform will only accelerate its 
growth and pave way for its next 
significant capital event. 

Sector Articles 
Sector: Hardware 
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CONFIDENTIAL 

The information contained herein is confidential information regarding Old Greenwich Capital Partners (OGCP). By accepting this information, the recipient agrees that it will, and it will cause its directors, partners, officers, employees, 
attorney(s), agents and representatives, to use the information only to evaluate its potential interest in the investments and strategies described herein and for no other purpose and will not divulge any such information to any other party. Any 
reproduction of this information, in whole or in part, is prohibited. These contents are proprietary information of OGCP and may not be reproduced or disseminated in whole or part without the prior written consent of OGCP. 

The information contained herein has been prepared solely for informational purposes and is not an offer to buy or sell or a solicitation of an offer to buy or sell any security or to participate in any trading strategy. If any offer of securities is 
made, it will be pursuant to a definitive offering memorandum prepared by OGCP that contains material information not contained herein and which supersedes this information in its entirety. Any decision to invest in the strategy or fund 
managed by OGCP should be made after reviewing such definitive offering memorandum, conducting such investigations as the investor deems necessary and consulting the investor’s own investment, legal, accounting and tax advisors in order 
to make an independent determination of the suitability and consequences of an investment. An investment in OGCP involves significant risks, including loss of entire investment. 

All performance and risk targets contained herein are subject to revision by OGCP and are provided solely as a guide to current expectations. There can be no assurance that OGCP’s strategy will achieve any targets or that there will be any 
return on capital. Historic performance is not necessarily indicative of future performance, which could vary substantially. 

The information presented herein, including, but not limited to, OGCP’s organizational structure, investment experience/views, returns or performance, investment strategies, risk management, market opportunity, representative strategies, 
portfolio construction, capitalizations, expectations, targets, parameters, guidelines, and positions may involve OGCP’s views, estimates, assumptions, facts and information from other sources that are believed to be accurate and reliable and 
are as of the date this information is presented—any of which may change without notice. OGCP has no obligation (express or implied) to update any or all of the information contained herein or to advise you of any changes; nor does OGCP 
make any express or implied warranties or representations as to the completeness or accuracy or accept responsibility for errors. The information presented is for illustrative purposes only and does not constitute an exhaustive explanation of 
the investment process, investment strategies or risk management. No person (other than OGCP and its principals and employees) has been authorized to make any statement concerning OGCP and any such statements, if made, may not be 
relied upon. 


